Ethics and Philosophy 2101

Name:

Business Ethics Worksheet #2

Media Moguls and Monopolies

Consider the power of the media in constructing our knowledge and opinions about the

world around us. Consider that most media outlets are privately owned and operated to

produce profits for owners and shareholders.

One example of a media monopoly is Disney Corporation. Consider their assets:

http://en.wikipedia.org/wiki/List_of_assets_owned_by_Disney
1. What/Whose messages get through when so many media sources serve the same

group of business shareholders? How can this be potentially damaging to society?

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

2. The CBC is a publicly funded media source. Whose interests is it designed to

serve? Do you think it does this effectively? Explain why/why not.

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

3. “Whomever signs the paychecks gets to say whatever he wants.” Explain the

validity and repercussions of this statement as it pertains to the media business.

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________
